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Dashboard Navigation Components
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Dashboard — Content Control
Bookmarks Controlling visible elements

Use of Bookmarks and layer visibility

Selection » X Bookmarks
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Dashboard — Modeling

45 Imported Tables
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Dashboard — Modeling Relationships

Manage relationships

Active

(<]

a

RO

New...

From: Table (Column)
CFG_ORG_USER_WHSE_ACCESS_TEST (WHSE_ID)
FACT_CUSTOMER_HOUSING_COUNT_SUMMARY
(DELIVERY_DT)
FACT_CUSTOMER_HOUSING_COUNT_SUMMARY
[WHSE_ID}

FACT_CUSTOMER_SALES_MNLP_DTL
[CUSTOMER_SEGMENT_DESC)

FACT_CUSTOMER_SALES_NLP_DTL (NLP_RPT_DT)
FACT_CUSTOMER_SALES_MLP_DTL (WHSE_ID)
FACT_EMPLOYEE_HEADCOUNT_SUMMARY {mdy_1st)
FACT_EMPLOYEE_HEADCOUNT_SUMMARY [WHSE_ID)

FACT_GL_ACTUAL WHSE_SUMMARY
{CUST_SEGMENT_ID}
FACT GL ACTUAL WHSE SUMMARY (NODE NAME)

Autodetect... Edit... Delete

To: Table {Column]
VW_ORGANIZATION (WHSE_ID)

VW _CALENDAR_PERIOD (Date)

VW _ORGANIZATION (WHSE_ID)

VW_CUSTOMER_SEGMENT (CUST_SEGMENT_DESC)

VW_CALENDAR_PERIOD (Date)
VW_ORGANIZATION (WHSE_ID)
VW_CALENDAR_PERIOD (Date)

VW_ORGANIZATION (WHSE_ID)

VW_CUSTOMER_SEGMENT (CUST_SEGMENT_ID)

CFG GL OUTLINE MODE (NODE MAME)

Close



Measures Built via Tabular Editor
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Measures Samples - YTD

— - e T T e

[Inventories Net(¥YTD)] :=

1| CALCULATE([GL BS Amount],

2 "FACT_GL_BALANCE_SHEET_ACTUAL_SUMMARY ' [NODE_NAME]="NET WORKING CAPTTAL",

3 "FACT_GL_BALANCE_SHEET_ACTUAL_ SUMMARY'[Levell]="Tnventory”,

4 REMOVEFILTERS (VW _TIME SELECTIONM[TIME_SELECTION]),

5 FILTER (

6 ALL { 'VW_CALENDAR_PERIOD'[Date] ),

7 "VIi_CALENDAR PERIOD'[Date] <= MAX('Vil _CALENDAR PERIOD'[Date])

8 &% VEAR('VW CALENDAR PERIOD'[Date]) = YEAR(MAX('VW CALENDAR PERIOD'[Date]))
g

1a




Measures Samples - Selected Value

For dynamic display, based on user selection

[5GATrend¥Laborselling] :=

1

20IF (

3 SELECTEDWALUE ( "SGXATrendlLabel 2'[Label] )} = "Total"”,

4 [5GATrendXLaborsellingTotal],

5 IF (

] SELECTEDVALUE ('SGXATrendlLabel 2'[Label]) = "Other COperating Expenses”,
7 [5GATrend¥LaborsellingOtherOPEX],

8 IF |

9 SELECTEDWALUE ('SGX¥ATrendlLabel 2'[Label] |} = "Total Labor Costs”,
1@ [5GATrendXLaborsellingTotallaborCosts)
11 )
12
13




Measures Samples - Up/Down Arrow

Despite variable names (red/green) below, these formulas just control arrow direction.

REC. INJURY RATE ®
O 6 Goal Var  PY Var
A 5946% A 594%

[Injury Rate PY Var¥ Arrow] :=

1| var Red = UNICHAR(9662) war Green = UNICHAR(9652) return SWITCH( TRUE(),[Injury Rate PY Vark]>=2,Green,[Injury Rate PY Var¥]<2,Red,2)

[Injury Rate PY Var®% Arrow Condition] :=
1| SWITCH(TRUE()},[Injury Rate PY Vark]>2,2,[Injury Rate PY Var%]<2,1,ISBLANK([Injury Rate PY Var%]),3,2)




Measure Samples - Arrow Color Control

{

[Injury Rate PY Var®¥ Arrow Condition] :=

Color - Callout value
I Formas style

Rules -

What field should we bas= this on?

I nery Rate FY Varss Armow Condtion
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Learn mere atiout canisional toomattng

1| SWITCH(TRUE(),[Injury Rate PY VarX%]>2,2,[Injury Rate PY Vark]<o,1,ISBLANK([Injury Rate PY Vark]),3,0)
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Application Overview

Additional Screen Shots



HOME FINANCIAL MANAGEMENT CONSOLE FINANCIAL OVERVIEW
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HOME FINANCIAL MANAGEMENT CONSOLE FINANCIAL OVERVIEW

@ Help = Filters

TIME FRAME:

SUMMARY KEY METRICS SALES SCORECARD OPERATIONS SCORECARD NLP vTD
REC. INJURY RATE @ PPR%% @ SALES PER WORKDAY DIST. & WHSE EXP @ RONWC @ CASH CONV. CYCLE @
0 6 Goal Var  PY Var 4? 00/0 Goal Var  PY Var [‘ DM Goal Var  PY Var 5 80/0 Goal Var  PY Var ]3 10/0 Goal Var  PY Var N}{A Goal Var  PY Var
A 596% A 5946% ¥ -21% ¥ -23% ¥-158% ¥-82% A 02% V¥V -03% A 32% V-185% A (Blank) & (Blank)
ADJUSTED GROSS PROFIT I TOTAL HEADCOUNT
Goal Var
¥ -145%
1 56 3M COMING S00N
' PY Var
¥ -43%

INCOME STATEMENT

AMOUNT % OF SALES c BUDGET BUDGET VAR PRIOR YR PY VAR
MET SALES 100.0% ’ 721,088,365 -114,251,738 656,044,847  -40,808.220
COST OF GOCDS 50LD -T4.2% . -538,185453 876544565 -493399101 42,868,112

ADJUSTED GROS55 PROFIT 25.8% ’ 182,902,911 -26,597,273 163,245,746 -6,940,108

OTHER OPEX

33,001,942 -4,360,662 31346274 -2,713,904
TOTAL LABOR COSTS 89,715,532 -16,291,338 80452895 -7,028,701
SG&A 102,056,473 16.8% ’ 122,717,474 -20,661,001 111,799,169 -9,742,696

EBIT 54,551,211

F'y
EBITDA 95% M 64,125,526




HOME FINANCIAL MANAGEMENT CONSOLE FINANCIAL OVERVIEW

@ Help = Filters

SUMMARY KEY METRICS SALES SCORECARD OPERATIONS SCORECARD NLP VD
INVOICE SALES HOUSING STARTS @  SINGLE FAMILY RELATIVE ®  VALUE-ADDED GROWTH @ AVG SALES PRICE o
\’\/—/\\ W\/ GROWTH \/V\h’\ M’\
549.0M 287K -16% -15.5M 153
v -93% ¥ -1.2% v -52% ¥ -169%

INVOICE SALES ANALYSIS @ Trend Comparison Details
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HOME FINANCIAL MANAGEMENT CONSOLE FINANCIAL OVERVIEW @ Help = Filters

SUMMARY KEY METRICS SALES SCORECARD OPERATIONS SCORECARD MLP V1D
INVOICE SALES HOUSING STARTS © SINGLE FAMILY RELATIVE @ VALUE-ADDED GROWTH @ AVG SALES PRICE ®
\/\,—/\\ W\/ GROWTH T T, ————
549.0M 287K -16% -15.5M 153 \
¥ -93% ¥ -12% ¥ -52% ¥ -165%
HOUSING STARTS ANALYSIS ® Trend Details
ADDITIONAL FILTERS 60K 20%

Customer Type
W Selecta 40K
B Multi Family .
Hl Single Family 0%
0K -30%
Jul-19 Aug-19 Sep-19 Oct-19 Mov-19 Dec-19 Jan-20 Feb-20 Mar-20 Apr-20 May-20 Jun-2 Jul-20

@ACTUAL @ PY PY VAR



HOME FINANCIAL MANAGEMENT CONSOLE FINANCIAL OVERVIEW

@ Help

SUMMARY KEY METRICS SALES SCORECARD OPERATIONS SCORECARD MLP
INVOICE SALES HOUSING STARTS © SINGLE FAMILY RELATIVE ®  VALUE-ADDED GROWTH ®  AVG SALES PRICE ©
GROWTH \
549.0M 287K -16% -15.5M 153
¥ -93% ¥ -12% ¥ -52% ¥ -169%
HOUSING STARTS ANALYSIS frend @ Details
HOUSING STARTS — DIVISION — MARKET
HOUSING TYPE ACTUAL PRIOR YR PY VAR # PY VAR %
Multi Family
ntermountain Division 12,680 13,571 801 -6.6%
Single Fam
Tot 287,213 290,768 -3,555 -1.2%

= Filters

TIME FRAME:
¥TD




HOME FINANCIAL MANAGEMENT CONSOLE FINANCIAL OVERVIEW
SUMMARY KEY METRICS SALES SCORECARD OPERATIONS SCORECARD NLP
OTIF TRUSS READY FRAME MILLWORK SG&A AS % OF SALES
92.3% 66.9% 1914 229.32K 16.82%
or IF
® 95.9% ® 962% ® 11495 ® 566 ® 115 ® -099 @ 0.26 ® 1050 ® -02% ® -02%
TRUSS ANALYSIS @ Trend Details
ADDITIONAL FILTERS 0.70

— Actual PY



HOME FINANCIAL MANAGEMENT CONSOLE FINANCIAL OVERVIEW @ Help = Filters

SUMMARY KEY METRICS SALES SCORECARD OPERATIONS SCORECARD NLP o
NET NEW CUSTOMER SALES ®  NET NEW CUSTOMERS ©  SHIP TO COUNT ®  SALESPER SHIP TO
29K . -1,138 . 171K " 9.6 .
8.095 9.233 96 v -0.01 v-0.1%
ALL ar NEW LOST GROWING DECLINING
27,218 v-1138 8,095 9,233 7,918 11,205
CUSTOMER ANALYSIS rend @ Comparison Details NLP Customer Level Detail Repoz Detinivons &1,

ADDITIONAL FILTERS




Thank you



	Slide 1
	Slide 2
	Slide 3: Dashboard Navigation Components
	Slide 4: Dashboard – Content Control
	Slide 5: Dashboard – Modeling
	Slide 6: Dashboard – Modeling Relationships
	Slide 7: Measures Built via Tabular Editor
	Slide 8: Measures Samples  - YTD
	Slide 9: Measures Samples  - Selected Value
	Slide 10: Measures Samples -  Up/Down Arrow
	Slide 11: Measure Samples -  Arrow Color Control
	Slide 12: Application Overview 
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20: Thank you

